Bogus Treatments

ntelligent men and women will buy bogus hair growth treat-

ments. These are treatments that do not work. Despite the

claims made in print and television advertisements, on product
labels, or by salespeople, most hair growth products do not grow hair.
It is amazing to me that people who know better than to believe
advertisements for products promising “easy weight loss without diet-
ing,” or “face-lifts without surgery,” will often give ineffective hair loss
treatments a try.

Advertisers for hair restoration products play on their prospect’s
hopes and fears. Marketers of fake hair loss products often present
their own (phony) reasons for hair loss, and then offer their special
product that neatly solves the stated cause of the loss. Or they state
the actual causes of hair loss, and then claim that their product some-
how corrects the problem. People desperately want to believe these
useless products work.

Bogus products for treating hair loss cost hopeful consumers mil-
lions of dollars each year. They also confuse consumers and distract
them from trying hair restoration treatments that really do work.

In the United States, medicines and medical devices that actually
affect the function of the body are regulated by the Food and Drug
Administration, and are extensively tested in lengthy and expensive
clinical trials to assure safety and effectiveness.
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To avoid regulation that would show that these products do not
work, bogus products claim to the FDA to be either cosmetics having
no effect on the body’s function, or they claim to be food supple-
ments containing naturally occurring herbal, botanical, vitamin,
and enzyme ingredients. Cosmetics and food supplements are more
loosely regulated than medicines and medical devices.

But the labeling, and especially the advertising for these products,
suggests that they have “medical” properties that somehow stop hair
loss or grow new hair. The wording in their advertising is very careful-
ly crafted to sound medically beneficial,

If a bair restoration but without stepping over the bounds
of what the FDA would consider to be

treatment sounds too good a medical claim. They may claim their

to be true, it probably product “opens the nutrient pathways” or
7s. Before you purchase ~ “increases cellular activity” or other such

a treatment for hair nonsense. And almost always they will

. claim to have “all natural ingredients with

loss, consult with a . »
no know side effects.

dermatologist and Bogus treatments for hair loss tend to

get the facts. be offered for sale by companies with sci-

entific sounding names, or by “research
labs.” They are sold by mail-order ads in company-owned health jour-
nals, on Internet web sites, on cable TV infomercials, and especially
on talk radio advertisements. Multi-level marketing and hair salons
are also favorite ways to sell, because another individual (who earns a
commission) can make a direct verbal sales pitch explaining that the
bogus products “really work.”

For example, one product released by a New York firm consists
of a three-part “hair care system” that claims to restore hair in nearly
all balding men and women. It consists of a DHT blocker, a topical
solution and a scalp detoxifying shampoo. The product purport-
edly treats androgenic alopecia, an inherited condition common in
both men and women. Product adds talk about dihydrotestosterone
(DHT), the substance largely responsible for shrinking hair follicles
that lead to baldness. The product claims to block the effect of DHT
on hair follicles, but the label uses obscure and misspelled names of
common herbs, only one of which—saw palmetto—has been shown
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to have any effect on the production of DHT. And the label gives
no indication how much saw palmetto the product contains. The
scalp lotion included in the three-part system contains minoxidil, an
FDA approved hairloss drug (brand name, Rogaine) now sold over
the counter at about ten to twenty dollars for a one-month supply.
Minoxidil may help some people grow hair, but the success rate is far
below the ninety percent claimed by advertisements. Bottom line:
this product, which was a top seller on the internet in early 2004, is a
very expensive way to buy an undetermined amount of minoxidil.

In addition to offering a whole series of impressive sounding
“solutions” to a wide array of phony hair loss “causes,” the sales mate-
rial for bogus products follow up with “testimonials” from individuals,
and sometimes even medical professionals. There is no way to verify
these testimonials. Even if verified, there is no way to determine if the
“miracle cures” were actually caused by the product being promoted,
because there was no scientifically controlled clinical trial. Many types
of hair loss are temporary, and hair growth resumes all by itself.

One thing many bogus products have going for them is the place-
bo effect. When Rogaine was studied, sixteen percent of the placebo
group had measurable new hair growth. That’s four out of twenty-five
people whose state of mind alone brought about real, measurable
results. The power of the human mind is enormous.

Think about the economics of an effective hair loss treatment for
a moment. Hair loss affects a huge proportion of the world’s popula-
tion, and hundreds of millions of dollars are spent on hair loss treat-
ment every year. A universally effective hair restoration treatment
with no side effects would be worth hundreds of millions of dollars
a year all by itself. When it would be discovered, it would be on the
front page of every newspaper and magazine, and would be featured
on every TV and cable show. There would be no need to advertise it
on morning talk radio shows or in direct mail pieces.

The following page shows an example of a product costing far
more than, and no more effective than, standard treatments.
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Consumer Health Digest #03-17

Your Waakly Updats of Mawe and Raviaws
April 29, 2003

Corsumer Health Digest 5 a free wiekly &-mail newsieiler edited by Stephen
Barredt, M.B, and cosporaonsd by MOAHF and Qusckwalbch. I surmmsrines schenbific
reports; legalatve develcpmenls; enforoemenl actiors; news reports; Web sibe
evaluations; recommendsd and nonnecommended books; and other information
MERNE OO CONELMSH [robBCtion AN CoPEUmar decieion mmaking.

FOA warns Avncsr markatar. Tha U5, Fass aad Drug Administrazion s warnsd
Coloial Wissen Producis, Ing,, Ehak it canrgd legaly morket ia Avgoee™ Har e
Sestem wikhout FOW approval. The sysbem indudes & "debosilfying shamgaa®; &
popical Mormla; and copsules o an Farbal "GHT Blocker™ caimed to "combat fha B
epmicale in aur basy Ehat cnosas tRmRing ard halding.” The tapieal fermaula hag
certained minoxdil, the gckhve ingredient in the approved drug Rogaine. The FOW'E
Etter pobas that thi presence of minduedl and Ehe nature of the manufacturers
clalkms make the oo pOnents "nesw dnigs” that require prool of safety and
affacivenass befora mptcsting. [Weyshnaer JG. LECTEr 1o Ancheny Imbrodlia, Apel 2,
2003 ] Ads for the preduct have damed thal the capsuies work by biecking 1ha
fedbclé-shrinking affect of difwdrotestostérons (OHT], 3 Rismione madé from
testostergne. The UC Berkaiey Walness Lefter 5 sheplica about the capsules and
has warnad that anmough minsgidl may Raly soma ssopls orow A ketla Rair, ity
Spipess rivbe b far hess than the 900% daimed for Andoor. Monecner, nonprescription
Rogaing 0osts much bess. [Aeicor. LD Berkebey 'Welness Letter, March 2003] The
doctor feafuned in Avaoor nfomsencials (David L. Gongon, MU0 ) lost R mesdcal
licersa in 1095 after baing convicied of defrauding Medicald. [Gif%ord B. Thece's o
price on your Bedd Men's Health, Sept 2002] Global Vison s Web @te does not
ety minowidl a5 an npredent.

An Online Warning About a Product of Dubious Value
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